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The purpose of this section is to give you an opportunity to tell us and your community about the 

activities you have engaged in to address community needs by outlining key services provided, and the 

local value and impact of those services. Please report on activities that occurred in Fiscal Year 2018. 

Responses may be shared with Congress or the public.  Grantees are required to post a copy of this report 

(Section 6 only) to their website no later than ten (10) days after the submission of the report to CPB. 

CPB recommends placing the report in an "About" or similar section on your website.  This section had 

previously been optional. Response to this section of the SAS is now mandatory. 

 

1. Describe your overall goals and approach to address identified community issues, needs, and 

interests through your station’s vital local services, such as multiplatform long and short-form 

content, digital and in-person engagement, education services, community information, partnership 

support, and other activities, and audiences you reached or new audiences you engaged. 

Valley Public Radio is dedicated to producing content that reflects the issues and concerns of residents in 

the seven county region which we serve in Central California. We do this primarily through our local 

news programming, which consists of newscast coverage of daily news, in-depth reports on specific 

issues, as well as interview and discussion segments with local leaders and subject matter experts. The 

station airs this content within local breaks on national NPR programs like Morning Edition and All 

Things Considered, and also within its own weekly magazine program Valley Edition. The content is also 

posted online at KVPR.org, and accessible there, in podcast form, and on our new mobile app for 

smartphones and tablets. We inform our programming and our editorial process by using a variety of 

methods. Our Community Advisory Council is a valuable source of input on community issues. We 

utilize social media and our online audience to generate community conversations on issues that also 

inform our work and service to our community. We hold a series of public forums at our broadcast center 

known as “Be Public Live" featuring panel discussions about important issues before a live audience. Our 

station also holds other community events every year where we interact with listeners and hear their 

concerns. We held outreach events in FY2018 in Bakersfield, Fresno, Clovis and Visalia. These events 

help the station become more responsive to the needs of our community. We also regularly ask for 

listener feedback on-air. Finally our reporters work hard to develop sources throughout the community 

who can share important information with us on a variety of community issues. In addition to those 

activities, the station also runs a community calendar service. We encourage groups to submit their 

information on our website, which hosts a calendar of local events. We also read messages about events 

from the calendar on our air every day, totaling over 1,000 different groups featured on-air every year, 

without charge. The station also partners every year with around two-dozen different community groups 

to help provide extra promotional assistance with their events as part of our media sponsorship initiative. 

This includes on-air messaging and other media support for our partner organizations, again 

demonstrating our commitment to serving the community. 

 

2. Describe key initiatives and the variety of partners with whom you collaborated, including other 

public media outlets, community nonprofits, government agencies, educational institutions, the 



business community, teachers and parents, etc. This will illustrate the many ways you’re connected 

across the community and engaged with other important organizations in the area. 

In FY 2018 Valley Public Radio partnered with nearly two-dozen community groups in our media 

sponsorship program. They included ProYouth, the San Joaquin River Parkway & Conservation Trust, 

The Fresno Pacific University Pacific Artists Series, The CSU Bakersfield Kegley Institute For Ethics 

Lecture Series, Exceptional Parents Unlimited, Reel Pride LGBT Film Festival, Central CA Adoption 

Services-Infant of Prague and the Kern Literacy Council.  We also collaborated with other media 

organizations, including KQED, The California Report, Capital Public Radio, NPR and the Center for 

Health Journalism at USC. Our staff members were invited to be panelists and guest speakers at events 

held by the Fresno County Bar Association, Fresno City College Journalism Conference, and Fresno 

State's Department of Mass Communication and Journalism. 

 

3. What impact did your key initiatives and partnerships have in your community? Describe any 

known measurable impact, such as increased awareness, learning or understanding about 

particular issues. Describe indicators of success, such as connecting people to needed resources or 

strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in 

requests for related resources? Please include direct feedback from a partner(s) or from a person(s) 

served. 

In FY 2018, Valley Public Radio produced a number of reports that had great impact in our community. 

In January and February of 2018, the station produced a series of reports on chronic air quality problems 

in our community, and on new technology that aims to revolutionize air pollution monitoring. As part of 

the project, the station purchased an air quality monitor to install at the KVPR broadcast center to provide 

more data on the issue, in the spirit of "citizen science." We also examined the link between pollution 

exposure and cognitive decline. Listener Tracy Lane wrote us "Thanks for this coverage. This issue needs 

much more attention here in the valley." In April of 2018, our coverage of the regional shortage of 

physicians in the San Joaquin Valley, produced in partnership with the Center for Health Journalism at 

USC won a national award from the Association of Health Care Journalists for outstanding reporting. 

Since our coverage, the California Health Care Foundation has launched a new initiative focusing on this 

issue, and local medical schools are expanding. A new state commission released a report on the issue in 

February 2019. 

 

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made 

to investigate and/or meet the needs of minority and other diverse audiences (including, but not 

limited to, new immigrants, people for whom English is a second language and illiterate adults) 

during Fiscal Year 2018, and any plans you have made to meet the needs of these audiences during 

Fiscal Year 2018. If you regularly broadcast in a language other than English, please note the 

language broadcast. 

We have devoted significant resources to covering issues of concern to diverse communities in the San 

Joaquin Valley. In April 2018 we hired reporter Monica Velez to cover issues of immigration, farm labor 

and rural communities in Central California. A bilingual Latinx from Honduras, Monica has brought her 

unique skill to our station's news coverage, covering issues like immigration asylum court hearings, the 

fight over the public charge doctrine, and more. In addition, we also aired a report about a secretive ICE 

hold room facility operating in downtown Fresno without the knowledge of most people in the 



community. Following our report, ICE changed its policy and now the facility is no longer actively kept 

as a "dark" facility. 

 

5. Please assess the impact that your CPB funding had on your ability to serve your community. 

What were you able to do with your grant that you wouldn't be able to do if you didn't receive it? 

CPB funding is essential to our ability to produce local news content. Creating quality local news content 

is expensive, and when operating in a non-commercial business model, it requires reliable outside 

financial support. Other media outlets are cutting back their local journalism, making our coverage 

especially important at this time. Our funding from CPB is a critical part in allowing us the ability to 

produce content that directly addresses the needs of our community. It helps us leverage funds from other 

donors and foundation partners, and provides stability as we plan for the future. 

 


